
 
 

What this research is about 

Past studies have recognized that inducements (or 
incentives) for gambling can increase one’s wagering 
and lead to more harm. Inducements offer something 
for “free”, such as bonus bets, although there are 
conditions associated with using them. One potential 
impact of inducement is on the option for choosing 
short or long odds. A person who chooses long odds 
experience high wins or losses. Although losses are 
smaller, they are more frequent; wins are bigger, but 
more infrequent. As a result, longer odds are riskier. 

This study aimed to test whether gamblers would 
place riskier bets (i.e., choosing longer odds) if they 
were offered an inducement. The authors aimed to 
examine whether some wagering inducements (e.g., 
bonus bets, better odds/winnings, reduced risk, and 
cash rebate) could alter gamblers’ choice for long 
versus short odds bets. This was the first study that 
examined this experimentally. 

What the researchers did 

The researchers recruited 299 young adults ages 18-
39. Of those, 287 were male. All had bet on Australian 
Football League (AFL), cricket, or soccer at least twice 
within the past 12 months. Participants completed an 
online survey with an experimental component. In the 
survey, the researchers asked participants for their 
demographics (e.g., age, gender, postcode, language, 
and income). To assess problem gambling severity, 
the researchers used the Problem Gambling Severity 
Index (PGSI). The experiment used video game 
technology to show simulated highlight reels for AFL, 
cricket, and soccer. The researchers asked participants 
to bet on six games. Participants chose their team, 
selected an odds bet (the risk), watched the highlight 

reel, and collected their money if they won. The 
inducements included four options: bonus bets, 
better odds/winnings, reduced risk, and cash rebate. 
There was another game without any inducement. 
The sixth game allowed participants to choose their 
most preferred inducement or no inducement to bet. 
Bets included a fixed amount of $4. To assess betting-
risk choices, the researchers asked participants to 
choose from short, medium, or long odds to bet on 
the six games. They also asked them to rank which 
inducements they found most to least attractive. 

What the researchers found 

Results revealed that participants chose longer odds 
when they were offered incentives versus when they 

What you need to know 

This study examined whether betting incentives 
made people select riskier bets. It also assessed 
which incentives players preferred. The 
researchers recruited 299 English-speaking, young 
adult residents of Victoria, Australia. Results 
revealed that participants chose riskier bets with 
longer odds when they were offered inducements. 
Their rating of the attractiveness of inducements 
depended on the sport they preferred. AFL and 
soccer bettors preferred the bonus bet 
inducement most, while the cricket bettors chose 
the reduced risk inducement. Overall, all 
inducement bets were more attractive than bets 
without inducement. There were no differences in 
the impact of inducement on betting choice nor its 
rated attractiveness between participants at 
different levels of problem gambling severity. 
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did not. Specifically, participants chose longer, riskier 
odds for the cash rebate incentive.  

During the first launch of the survey, most of the 28 
participants chose the better odds/winnings for the 
sixth game. Thus, this inducement was removed as 
option for the second launch of the survey. Once 
better odds/winnings was removed, most participants 
chose the bonus bet inducement for the sixth game. 
However, the game type seemed to matter; AFL and 
soccer bettors selected the bonus bet, while the 
cricket bettors chose the reduced risk inducement. 
Overall, participants perceived all bets with 
inducement as more attractive than bets without 
inducement.  

When investigating whether participants with 
problem gambling were at a higher risk for being 
influenced by inducements, the results revealed that 
they were not. In fact, PGSI groups did not differ on 
their choices for inducement. There was no evidence 
that participants with problem gambling responded 
differently to inducement types. They also did not get 
influenced any differently in their betting choice nor 
rated the attractiveness of inducements any 
differently.  

How you can use this research 

This research could be used to inform policy or 
regulations about gambling practices. Recognizing the 
dangers of longer odds bets and their attractiveness 
could lead to reforms to the structural characteristics 
of some games. It could also be used to develop new 
prevention methods. For instance, efforts to raise 
awareness on short versus long odds could prevent 
some people from placing riskier bets even when they 
are offered incentives. Future research could examine 
the cognitive processes and motivations behind 
placing riskier odds upon receiving inducements.  

About the researchers 

Matthew J. Rockloff, Matthew Browne, Nerilee Hing, 
Alex M. T. Russell and Nancy Greer are affiliated with 
the Experimental Gambling Research Laboratory in 
the School of Health, Medical and Applied Sciences at 
Central Queenland University in Bundaberg, Australia. 

For more information about this study, please contact 
Matthew J. Rockloff at m.rockloff@cqu.edu.au. 

Citation 

Rockloff, M. J., Browne, M., Russell, A. M. T., Hing, N., 
& Greer, N. (2019). Sports betting incentives 
encourage gamblers to select the long odds: An 
experimental investigation using monetary rewards. 
Journal of Behavioral Addictions, 8(2), 268-276. 
https://doi.org/10.1556/2006.8.2019.30 

Funding  

This study was funded by the Victorian Responsible 
Gambling Foundation. 

 

Gambling Research Exchange Ontario (GREO) 

Gambling Research Exchange Ontario (GREO) has 
partnered with the Knowledge Mobilization Unit at 
York University to produce Research Snapshots. GREO 
is an independent knowledge translation and 
exchange organization that aims to eliminate harm 
from gambling. Our goal is to support evidence-
informed decision making in responsible gambling 
policies, standards and practices. The work we do is 
intended for researchers, policy makers, gambling 
regulators and operators, and treatment and 
prevention service providers.   

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca. 
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